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Backstory
Protocol Labs commissioned a user research study to:

● Uncover the characteristics of early metaverse users

● Identify the meaningful experiences and user pains

● Surface opportunities for platform improvements

● Deep dive on the themes of identity, ownership and portability

Full report to be published soon!™



User journey!



Learning:

Metaverse early adopters 
might not be gamers 
anymore, but nostalgia for 
gaming (and the early 
internet) plays a big role 
in their expectations and 
reactions.

“To me, the metaverse is 
the ultimate social 

platform. It reminds me of 
AOL chat in the 90s. But 
now you have visuals and 
tokens attached to it. 
It's an improvement on 

life.”



Learning: 

Social connections make the 
metaverse meaningful, but 
hand-holding is essential 
for a positive first 
experience. 

“I've spawned a lot of 
meaningful relationships in 
the metaverse. It holds 
tremendous value to me. 
It’s stuff I wouldn’t be 
doing in real life that 
I've always longed to do. 
It's hard to go out there 
and make friends… in my 

job, nobody shared the same 
interests as me. The 

metaverse is an easy way to 
focus in on a group that 
has similar interests, and 

then continue those 
relationships - even 

outside of the metaverse.”



Learning:

The path from “explorer” 
to “full time creator in 
the metaverse” is short.

“I could see my art virtually 
on the gallery walls. It 

looked stunning. This would 
cost $10,000 to display in a 
gallery in real life, and here 

I am doing it for free. A 
collector had questions and 
everyone in the space could 
read my answer. I only had to 
answer one question once; at 
gallery shows I have to answer 
the same question 70 times and 
still make it seem like it was 
the first time the question was 
asked. That for me was like 
the golden “wow” moment.”



Using Netnography in the metaverse
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Netnography

● Qualitative social media research
● An adaptation of ethnography.
● Focussed on human experiences 

and cultural understanding.
● Informed by the self awareness 

of the researcher.
○ “Action research”.

It involves:
● Observing what people do online.
● Collection of data.
● Immersion and reflection.
● Interpretation.



Getting started

● Set up a public notion page.
● Updated my Twitter profile.
● Began on social media.
● Then created an avatar and 

went exploring.



Enter your main point / statement 
here.























Reflections
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Reflections
● Discussion online is greater(?) than actual platform participation, but we 

should view social media as an extension of the metaverse.

● Netnography in the metaverse is a crash course in web3 culture.

● It’s an excellent method for generating good research questions.

● It produces very deep empathy with users, and remember it’s about 
people not just products.

● Metaverse platforms should consider doing similar research to help 
build more meaningful experiences..
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If you’re a metaverse 

user, please share 

your experiences


